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(in MIlions of Kina)
PI P 5 Year
No. Project Title Tot al 2011 2012 2013 2014 2015
3404 GPNGBC/ A 3. 1.0 1. 1.3
TOTAL_CAPACI TY BUI LDI NG PROJECTS 3. 1.0 1. 1.3
TOTAL 3. 1.0 1. 1.3
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558 Tourism Pronotion Authority

AGENCY SUWMARY COF ALL PRQJIECTS
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Pl P NUMBER: 3404
PRQJECT NAME: GLOBAL PNG BRAND CAMPAI GN / AWARENESS

EXECUTI NG AGENCY: Tourism Promoti on Authority

PRQIECT OBJECTI VI ES:
To identify opportunities to inprove the conpetitiveness of the tourism sector and provide an

integrated framework for industry development in PNGin the next ten (10) years.

PRQIECT STATUS:
This is a new project which will start inplementation in 2011.

PROJIECT COVPONENTS:

The project conprised of five (5) conponents: 1. Marketing PNG as a Touri st
Desti nati on. 2. Encourai ng Product Devel opnent and | nvestnent. 3. Transport
and Infrastructure. 4. Human Resource Devel opnent 5. Institutions and

Industry Partnership to pronote tourism

PROQIECT LOCATI ON:
The project will be located at the Tourism Pronotion Authority's (TPA) head quarter in Port

Moresby and will be inplemented both in country and abroad.

PRQIECT JUSTI FI CATI ON:
Wth the Budgetary support of K2 million for Tourism Awareness in 2005 , PNGIPA went on and

covered the whol e nation successfully. Thus, PNGTPA knows its strength and is confident that
this project will also be successful. Also, the project is in line with the governnent's
overarching "Export Driven Economi c Recovery Policy" which is recogni zed under the PNGDSP &
MIDS / MIDP and with the inplementation of the Tourism Master Plan will hel p address

i npedi nents to touri smdevepnent, through a whol e governnent approach.

PRQIECT CAPACI TY:
The Tourism Pronotion Authority (TPA) with its Tourism Master Plan |nplenentati on Wrking

Goup (TWMP | W5 nmde up of nunber of stake- holders has the capacity to inplenent the
pr oj ect .

PRQIECT BENEFI Cl ARI ES:
Tourismis an industry were its roots go to the villages and the conmmunity. Tourism benefit
trickles down all sectors of the conmunity w thout marginalizing one area or province.

PRQIECT SUSTAI NABI LI TY
The project will be overseen and sustain by the Tourism Master Plan | nplenentation Wrking

(TMP IWG) after its conpletion.
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3404  GLOBAL PNG BRAND CAMPAI GN /  AWARENESS
ESTI MATED TOTAL PRQIECT COST 0.0 ESTI MATED DURATI ON OF THE PRQJIECT 2.0 Years

EXPENDI TURE PRQIECTI ON AND FI NANCI NG REQUI REMENTS ( K' 000)

PRQIECT COST 2009 2010 5 Year 2011 2012 2013 2014 2015
Act ual Bugdet Tot al

DI RECT PRQJECT COST
Current Expenditure
Personal Enol unents

Goods and Ot her Services

1, 600.
2, 000.

300.0 | 300.
1,000.0 | 1, 000.

o o
o o

Current Transfers

3, 600. 1,300.0 | 1, 300.

o

1, 000.0

o

Capital Expenditure
Acqui sition of Existing Assets

|

|

|

|

|

Sub- Tot al [
|

|

Capi tal Formation |
|

Capital Transfers

Sub- Tot al

| A TOT DI RECT PRQIECT COST 3,600.0 | 1,000.0| 1,300.0| 1,300.0

Techni cal Assi stance
Proj ect Preparation |
Advi sory |
Training
Equi prent

B TOT TECHNI CAL ASSI STA

TOTAL PRQIECT COST ( A+B) 3,600.0 1, 000. 0 1,300.0 1, 300.0

FlI NANCI NG_SOURCES

| DENTI FI ED FI NANCI NG

Di rect Project Financing:
Government Contri butions:
a) CGovernment | nput 3,600.0 1,000.0 1,300.0 1,300.0

b) Self Generating Revenue
Loan
Grant

TOTAL DI RECT FI NANCI NG 3,600.0 1, 000. 0 1, 300. 0 1, 300.0

00

Techni cal Assi stance

TOTAL FI NANCI NG ( C+D) 3,600.0 1, 000. 0 1, 300. 0 1,300. 0

FI NANCI NG SOUGHT

Direct Project Cost (A-Q
Techni cal Assistance (B-D)

TOTAL _FI NANCI NG SOUGHT

CURRENT DONCR | NVOLVEMENT

No current donor invol venent.

POTENTI AL DONOR | NVOLVEMENT
No potential for donor involvenent.

2011 Budget Votes for this PIP are :-
55839041213 GLOBAL PNG BRAND CAMPAI GN



