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Sunmary of Expenditure by Program Structure (in Thousands of Kina)

Act ual Appropri ation
Descri ption 2009 2010 2011
MAI' N PROGRAN | TOURI SM SERVI CES 3, 000. 6, 000.0 1, 000.0
PROGRAM | TOURI SM PROMOTI ON SERVI CES |  3,000.0 6,000.0|  1,000.0
PRQIECT | Sme Tourism Loan Facility | 1, 500. 0 |
PRQIECT | Tourism Master Plan | 1, 500. 6, 000. 0 |
PRQIECT | dobal Png Brand Canpaign | | 1,000.0
I
GRAND TOTAL 3, 000. 6, 000. 0 1, 000.0
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Summary of Expenditure by Items (in Thousands of Kina)
Act ual Appropri ation
Expendi ture Itens 2009 2010 2011
CURRENT EXPENDI TURE 3,000.0 6, 000. 0 1, 000. 0
Goods and Ot her Services 6, 000.0 1, 000.0
135 COther Operational Expenses | 4,000. 0 | 1, 000.0
136 Trai ning | 2,000.0 |
Current Transfers 3,000.0
143 Gants and Transfers to Public 3,000.0 | |
Aut horities
TOTAL 3,000.0 6, 000.0 1,000.0
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MAI N PROGRAN  TOURI SM SERVI CES
PROGRAM TOURI SM PROMOTI ON SERVI CES

Pr ogram Obj ect i ves:
To optim se the econom c and social benefits to the community fromthe marketing and

devel opment of tourism and to provide information on the attractions of various
tourist centres in PNG

Program Descri pti on:

Strategic planning and policy options anal ysis and administrative services; marketing
and devel opnent of the country's tourismindustry and tourist opportunities through
prof essi onal support services; provision of advice on |ocal and country-wi de
attractions through information centres situated in various parts of the country and
overseas. This programe consists of one activity, the expenditure and ot her data of
whi ch are as foll ows:

A.  Expenditure in 2011 (in Thousands of Kina)

Act ual Appropriation
Code Descri ption 2009 2010 2011
3904- 1- 206- 143 | Sme Tourism Loan Facility 1, 500. O]
3904-1-207-135 | Touri sm Master Plan | | 4, 000. Q|
3904- 1- 207- 136 | Touri sm Master Plan | | 2, 000. Q|
3904- 1- 207- 143 | Touri sm Master Pl an | 1, 500. 0| |
3904- 1-213-135 | G obal PNG Brand Canpai gn | | | 1, 000. 0
TOTAL 3,000.0 6, 000. 0 1, 000. O

B. O her Data in 2011
1) Performance Indicators/Targets for Tourism Master Plan: The project ains to

increase the overall econom c value of tourismto the nation by doubling the
nunber of tourists on holidays in PNG every five years and naxi m sing sustai nabl e
tourismgrowth for the social and environnmental benefits for all Papua New
Gui neans.

2 ) Revenue for Tourism Master Plan: The project is fully funded by GoPNG

3) Status for Tourism Master Plan: The project is ongoing.

1) Performance Indicators/ Targets: Increase in the nunber of tourist market and
increase in the nunber of tourists to the country, which will lead to the inproved
econom ¢ performance of the country.

2 ) Revenue Source: The project is fully GoPNG funded.



